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Aim of the study: the aim was to identify the knowledge and practices related to active smoking among dental 

students. Material and methods: The study involved the questionnaire-based survey. Results: The impact of some 

media is interesting: 65.6% of the total respondents stated that in the last year they have heard or seen shows about 

the negative effects of tobacco consumption. Conclusions: The interviewees stated that in the last year they have 

heard or seen shows about the negative effects of tobacco use. 
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INTRODUCTION 

According to WHO data, smoking is 

about to become the main preventable cause 

of morbidity and mortality in the world (1, 2). 

It is estimated that there are currently 

approximately 1.1 billion smokers worldwide. 

Of this total, about 300 million (200 million 

men and 100 million women) are in developed 

countries; in developing countries, smokers 

are three times as many (about 800 million), 

the vast majority being men; there is also an 

increase among women. Overall, 30% of 

adults (48% of men and 12% of women) are 

smokers (3,4). 

 

 

 

SCOPE OF THE STUDY 

In this study, the aim was to identify the 

knowledge, attitudes and practices related to 

active and passive smoking among 

stomatology students. 

 

MATERIAL AND METHOD 

The study group was represented by a 

number of 350 subjects, selected from the 

students of the Faculty of Dental Medicine, 

UMF "Grigore T. Popa" Iași, in the period 

2016-2018. The selection of subjects was 

made taking into account the demographic 

parameters: sex, place of origin, as well as the 

status of smoker / non-smoker (Fig. 1, Fig. 2) 
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The study involved the questionnaire-

based survey, which included the following 

sections: 

 social, economic and demographic 

characteristics of the respondent 

 characteristics of smokers 

 addiction and quitting smoking 

 knowledge, attitudes and practices related 

to the consumption of tobacco products 

 the social and health consequences of 

tobacco consumption 

 passive smoking and exposure to smoking 

 the role of the media in promoting tobacco 

consumption or in giving up tobacco 

consumption 

 

RESULTS AND DISCUSSION 

The highest prevalence of smoking is 

found in the 24-26 age group, respectively 

58.90%. In the other age categories, the values 

were 47.03% for the 22-24-year-old group and 

26.07% for the 26 year-old age group and 

above (Fig. 3). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The reasons why people quit smoking range 

from the high price of the cigarette pack to the 

anti-smoking campaigns and health warnings 

(Fig. 4).  

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Distribution of subjects 

depending on gender and place of origin 

Figure 3. Distribution of subjects by age 

groups according to the smoker/non-

smoker feature. 
Figure 2. Distribution of subjects 

depending on status: smoker/non-

smoker 

Figure 4. What are your reasons for 

quitting smoking? 
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Thus, 22.85% gave up this addiction 

due to the high price of a pack of cigarettes, 

for 15.71% of them anti-smoking campaigns 

played a particularly important role, 17.14% 

took into account the health warnings existing 

on cigarette packages, and 2.85% are afraid of 

the serious health consequences of smoking. 

Cigarette nicotine caused addiction to 

20.54% of the subjects. 20.09% of 

respondents consider that smoking gives them 

more energy, while 5.02% smoke for pleasure 

(Fig. 5). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Most smokers (42.09%) smoke a 

maximum of 5 cigarettes per day (Fig. 6).  

 

 

 

 

 

 

 

 

 

 

 

 

 

About 6.84% of respondents smoke 

more than one pack of cigarettes per day, 

40.63% smoke between 6-10 cigarettes per 

day, and 10.50% of smokers interviewed 

smoke between 10-20 cigarettes per day. 

 69.83% of the smoking participants in 

the study spend monthly between 10RON-

50RON to buy their cigarettes. Small 

percentages of the total number of smokers 

spend monthly amounts ranging from 50 

RON-100RON (6.84%), or more than 

200RON (4.10%). There is also a separate 

category of subjects who do not buy cigarettes 

(5.02%), they smoke from their friends' 

cigarettes (Fig. 7). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 51.94% of the subjects cannot 

appreciate the elapsed time until they feel the 

need to smoke another cigarette. Not the same 

can be said about those approximately 14.28% 

who light another cigarette immediately after 

the previous one is finished or about 2.59% 

who do not feel the need to smoke the same 

day (Fig. 8). 

 

 

 

Figure  5. What is your main reason for 

smoking? 

Figure 6. In the last 30 days, how many 

cigarettes per day have you smoked? 

Figure 7. How much do you spend on 

average on a monthly basis to buy the 

tobacco products you smoke? 
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 An important cause of the increase in 

the number of smokers in developing 

countries is precisely the massive advertising 

made in the media of tobacco products; the 

decrease in the number of smokers in 

developed countries is due to the drastic 

limitation of this advertising, correlated with 

an aggressive anti-smoking campaign carried 

out on several levels: educational, legislative, 

social.  

 Law 201/2016 provides that each packet 

of cigarettes and tobacco product shall contain 

the general warning "Smoking kills" and other 

information messages. From this point of 

view, the texts that attracted the attention of 

the smoker subjects participating in the study 

are: "Smoking kills" 100%, "Smoking causes 

cancer of the mouth and throat" (62.57%), 

while 50.85% of the subjects think that the 

text "Smoking causes 9 out of 10 lung 

cancers" is as true as possible (Fig. 9). 

The image of the mother with the baby 

in her arms was retained by 78.85% of the 

subjects, the appearance of the lung of the 

smoker affected by lung cancer impressed 

85.42% of the respondents, while the image of 

the person in a coma as a result of a stroke 

installed due to the consumption of tobacco 

impressed 33.3% of smokers asked (Fig. 10). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The images that appear on the packs of 

cigarettes cause different reactions among the 

category of smokers studied. Thus, 60.28% of 

the subjects feel disgust when looking at the 

images, 56.57% feel worried or even restless 

about their own health, while 41.42% are 

afraid of what could happen to them (Fig. 11). 

 

 

 

 

 

Figure 8. Generally, how long after 

smoking a cigarette you feel the need 

light a new one? 

Figure  9. Give examples of 3 texts that 

appear written on cigarette packets 

Figure 10. Give examples of 3 pictures 

that appear on cigarette packs 
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44.74% of smokers participating in the 

study are tempted to buy a certain type of 

cigarette package, while 13.69% of those who 

smoke are not even looking at the pictures on 

the package (Fig.12). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The existing icons on cigarette packs 

have little or no influence on their attitude 

towards smoking (29.42%). The attitude 

towards smoking is influenced to a large 

extent by these images or texts in 11.71% of 

the study participants and to a small extent in 

13.14% of the respondents (Fig. 13). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

39.72% of the smoker subjects included 

in the study are not tempted to light another 

cigarette when they see the pictures on the 

package. 33.78% quit smoking when viewing 

images, while 9.13% are tempted to quit 

smoking (Fig. 14). 

 

 

 

 

 

 

 

 

Fig. 14. Thinking about the pictures 

on the packs of cigarettes has ever 

happened ... 

 

 

 

 

 

60% of the total interviewed persons 

(62% of smokers and 56% of non-smokers) 

have paid at least one visit to a medical unit in 

the last year, where 20.8% of smokers and 9% 

Figure 11. To what extent as a result of 

the images appearing on the packs of 

cigarettes did you feel …. 

Figure 12. As a result of the images that 

appear on the packs of cigarettes the 

below has ever happened since you are a 

smoker... 

Figure 13. To what extent do you 

consider a smoker is thinking of 

quitting smoking because of the 

pictures (icons) on the cigarette packs? 

Figure 14. Thinking about the pictures 

on the packs of cigarettes has ever 

happened ... 
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of non-smokers received information 

regarding tobacco use and the negative 

consequences of smoking. The percentage of 

Romanians talking to the doctor about the 

dangers of smoking is very low if we think 

that only 3 minutes allocated for discussions 

related to withdrawal make an abstinence rate 

approximately 7.9-10.2%. The impact of some 

media is also interesting: 65.6% of the total 

respondents stated that in the last year they 

have heard or seen shows about the negative 

effects of tobacco consumption. The 

percentage is lower than in other countries 

such as Australia, where television anti-

smoking campaigns have been watched by 

80% of old smokers aged at least 18-40 years 

(20); 42.6% of those who smoke believe that a 

person can quit smoking at any time, 

statement to which 51.7% of non-smokers 

agree with (4, 5, 6) . These percentages are 

high given that most research shows that there 

is instability of this type of decision. At 2 

weeks after such an assertion, only 24% 

remain open to the possibility of stopping 

smoking. 

Tobacco commercials and advertising 

are aimed to attract more consumers, to incite 

smoking and create the impression that 

smoking can offer certain advantages: 

confidence, beauty, power, success, 

acceptance from others and so on (1, 2, 3).  

 

 

One of the main goals of the cigarette 

industry is to emphasize that smoking is an 

individual, behavioral decision. 

CONCLUSIONS 

The main reasons for which the 

participants in the study smoke are habit, 

addiction, pleasure and relaxation. The 

entourage, especially friends, play an 

important role in influencing smoking-related 

decisions. The interviewees stated that in the 

last year they have heard or seen shows about 

the negative effects of tobacco use.  

Most people said that in the last year 

they have seen or heard ads on cigarettes. 

Unfortunately, in Romania, the balance 

remains inclined in favor of the pro-smoking 

advertisement (7). As this is the one that 

predisposes to smoking, there is a need for a 

law containing stipulations regarding the 

prevention and control of tobacco 

consumption. 
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